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capetown&western cape
tourism,trade & investment

share of overseas visitors 959.3% TO p international
share of domestic visitors 4 .7% markets .........
United Kingdom (33.3%)
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Gauteng (10.3%) : %  Holiday/Leisure  -ccooccoeeeenee 84.7%
Western cape (73.60/0) e g VFR ............................ 7.10/0
Kwazulu-Natal (6.3%) : Business @ ccceceereeniiccicnens 4.1%
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Travel group S|ze
Palls  62,4% : 2 nights 20 1%
Alone  17.3% : 5 : Rented car —— 48%
----------- 3 nights 9% : Own vehicle — 42%
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33853mu(psu 5%) ¥ Top information sources Return visit......... 15.4%
51-70  (22.8%) : p Word of mouth.....51.7%

Top activities ?Averag _________________
inthe Gape 2 daily spend
Whale Coast é R501 — R1000 (36.8%)

Overseas scenic drives (43.7%) Outdoor activities (34.5%) Cuisine (41.5%)
Domestic Scenic drives (49.8%) Outdoor activities (42.9%) Cuisine (36.8%)
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